
  

SARDARPATELUNIVERSITY 

Vallabh Vidyanagar, Gujarat 

(Reaccredited with ‘A’ Gradeby NAAC(CGPA3.11)) 

Programme: B.COM Semester: III 
Syllabus As Per NEP with effect from the 

AcademicYear:24-25 

B.COM.SEMESTER-III 

Paper Code 
UB03SECOM03 

 

Title of the Paper 

Social Entrepreneurship 

Total Credit 

2 

Course To make learners familier with the concept of Social Entrepreneurship 

Objectives 

Course Description 

Unit Description Weightage 

50% 1. Fundamentals of Social Entrepreneurship: 

ConceptofSocialentrepreneur&entrepreneurship–Evolution,Need,Major 

Functions, Difference between Social and Commercial entrepreneurs, Areas of 

Social Entrepreneurship. 

2. 50% Women Entrepreneurship: 

Concept, Functions, Problems, Development of women entrepreneurship in 
India, Role of women Associations. 

* Units will have the same Weightage in the evaluation as suggested in the course outline. 

Teaching- 

Learning 

Methodology 

 Lecture Method 

 Online Lectures 

 Group Discussion 

 Practical Problem Solving 

Internal and/or External Examination Evaluation 

Sr. No. Details of the Evaluation/Exam Pattern 50Marks (%) 25Marks (%) 

1 

2 

Class Test(at least one) 

Quiz(at least one) 

15(30%) 

15(30%) 

10 (40%) 

05 (20%) 

3 

4 

5 

Active Learning 

Home Assignment 

Class Assignment 

05 (10%) 

05(10%) 

05(10%) 

---- 

05(20%) 

---- 

6 Attendance 05 (10%) 05 (20%) 

Total Internal(%) 

University Examination(%) 

50(100%) 

50 (100%) 

25(100%) 

25(100%) 

* Students will have to score a minimum of 40(Forty) Percent to pass the course. 



 
  

 

Course Outcomes: Having Completed this course, the students will be able to 

After completion of the course, students will be able to: 

 

 

 

Learn about Fundamentals of Social Entrepreneurship  

Get familiarity with aspects of Women Entrepreneurship  

Get exposure to Trends in Social Entrepreneurship  

SuggestedReferences:(includeReferenceMaterialfromwhereastudentisexpectedto 

Study the said content in APA Style) Reference Websites can also be included) 

Sr.No References 

1. SocialEntrepreneurshipbyDr.SanjayR.Ajmeri,Pothi.com 

2. SocialEntrepreneurshipbyDavidbournstein&SusanDevis,OxfordUniversity Press. 

3. Social Entrepreneurship–Meaning, Challenges and Strategies by 

HAmzaElFasiki, Lambart Academic Publication. 

4. Entrepreneurship Development by S.S. Khanka 

5. Entrepreneurship Development and Project Management by Neeta Baporikar. 
Entrepreneurial Development by Gupta and Shrinivasan. 

On-Line Resources available that can be used as Reference Material 


